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What’s the value of aligning with sports?
H1 Authenticity

W Live events are the only
real drama-on: television

W Raw, -genuine emotions

® Public can attain deeper § |
connections to: athletes

w Creating-an-emaotional
connection to-a:brand buil
affinity and sells more product
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Why not any celebrity?

W In competition, there are
NO SCripts, - special effects,
or PR

w Companies can-capitalize on
aspiration when-execution Is
done well

w Marketing athletes and
entertainers the same way
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Be Like Mike...
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worked because fans | =#&
wanted to emutate:hint
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How do you know what you’re getting?
+H3 Athlete Brands Engender Trust

w Balance: thrill-of aligning with unproven,
emerging stars with consumer trust in
an established brand

w Not all athletes are equal,
even at the superstar level

w Sustainability delivers value breeding
corporate & consumer confidence

w Slip ups are human but established
reputations can insulate corporate
partners
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